This scenario will combine the asset-driven and business-focused growth approach. It
will illustrate and evaluate a growth pattern that identifies place-specific community
assets as defining anchors for different place types and development patterns. As
proposed, the places that would be created around each place-specific asset would
vary in size, scale and intensity based on the asset. The result would be a variety of
community forms occurring in intentional locations that support the central function of
the asset. Under this growth scenario, these places will create opportunities for business
locations and private investment by businesses that benefit from proximity to the asset.

McKinney 2040 as a Place to Live McKinney 2040 as a Place for Mobility
Total Population*® 277,900

Age Mix ;:.;: 1:;:" Share of Vehicle Trips

Median Household Income $77,600

RN 12; ::;'., Daily Trips per Household 9.8

: . TH APT
Housing Mix, Total 9%  26%

McKinney 2040 as a Place to Work
McKinney 2040 as a Place for Fiscal Responsibility

Total Employment* 136,200
* Non-
New Employment 72,300 Residontial
Mix of Total Developed Acres 3%
[ ] ] [ ] Residential
68%
1
New Employment Mix 20% 12%
Total Property Value, 2040 $16.5 billion
McKinney 2040 as a Place to Play Avg. Property Value per Acre, Res. $1,253,000
Avg. Property Value per Acre, Non-Res. $1,548,000
. Different types of entertainment
Entertainment for Young Adults opportunities located within each dis-
trict and focused on unique identity of
each location.
Park improvements within each
Parks district as a supporting element for
placemaking within the district.
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2% 8% 5
Historic Town Center remains focal Share of 20-Year Market Demand
Arts/Culture and Historic Assets ~ Pointand could be strengthened as
part of the Town Center District; other
districts emphasizing existing cultural
assets or could offer locations for new . .
ones. Residential 24%
Single-Family 20%
. l f Townhome 24%
McKinney 2040 as a Place for Nature Apartment 2206
' ' . = Non-Residential 43%
Air Quality (fewer is better) R O Retail 82%
. } ey  ahmy, Office 35%
Water Consumption (fewer is better) . . industrial 250

*These values held constant across all scenarios



